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Design is the language at Orange22 that translates ideas from
concept to completion, cultivated inside a laboratory of incessant
creative growth and discovery. From the diversely talented team of
professionals at Orange22 springs forth equally diverse design
solutions for a variety of markets. Design is our drive.

Fabrication is the process at Orange22 that realizes the intangible,
utilizing the most advanced materials and fabrication techniques
available. With over 10 years in the design industry, Orange22 has
forged relationships with a global network of craftsmen with
unparalleled expertise. Fabrication is our art.
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about us a word from our founder
  

 

Dear friends,

In today’s global marketplace, consumers are faced with an endless stream of choices. And
while we’re all for options at Orange22, we have noticed a kind of inertia setting in.
Concerned about making the wrong choice in a cluttered marketplace, consumers will
sometimes opt to choose nothing at all. And the last thing a brand needs is a paralyzed
consumer. It’s what brands fight against, every minute, every day.

I believe the key to breaking through that state of inertia is good design, the most powerful
differentiator that brand managers have at their disposal.

Where does design get all that power? From the emotions it elicits. As I see it, products and
environments are more than merely objects and spaces. They’re more than a cluster of
atoms that take form in the physical world. To me, products and environments are the filters
through which consumers experience emotions.

Just look around you. Pay attention for a minute to the way you respond to the things in your
midst. When you touch an object, you have a sensory experience that leads, in turn, to an
emotion. When you enter a room, its light, shapes and shadows variously elevate your mood
or soothe your nerves. An environment can set off a cascade of emotional associations to the
past, and even to the future. That’s what interests me most about design—that capacity to
affect the emotions of those who experience it.

These emotions are the most important touch-point a brand can leverage. When consumers
interact with the emotional value of a product or a brand, they either connect to it, or—if a
brand poorly expresses its ideals—they fail to relate. At Orange22, we make sure those
consumer connections are positive, powerful and—just as important—memorable.

We understand what cognitive scientists have known all along: People forget facts—but they
have a virtually limitless memory for stories, particularly those that touch them emotionally.
Through ten years of design and teaching experience, we’ve refined our narrative-driven
design process, translating literary conventions—idioms, symbols, plots—into the language of
design.

Orange22 design is something like a book that seems to have been written specifically for
you: When you turn to the last page, you want to start over from the top. Which is exactly
how we help brands win the fight against consumer inertia.

So that’s our story. How about we help you tell yours?

Dario Antonioni
Founder / Creative Director
213.972.9922
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Dario Antonioni : Principal

View Dario's professional profile on LinkedIn here:
http://www.linkedin.com/in/orange22designlabllc

By the age of 10, Dario Antonioni was a bona-fide flight junkie, churning out
model airplanes like a man obsessed. While other kids were memorizing baseball
statistics, Antonioni was devouring every book about the Wright Brothers he could
get his hands on. Even then, Antonioni was amazed not so much by that first
flight itself—but by the fact that that two nobody bicycle mechanics had the
effrontery to revolutionize a field so far beyond their area of expertise that they
almost had no business being there.

“They were the kind of innovators who didn’t follow a standard path,” says
Antonioni. “They cleared a totally new path—even if it meant they didn’t know
where they’d end up, and they were unwilling to allow any barrier stop them. To
me, that’s what innovation is about.”

Today, the founder of the Los Angeles design lab Orange22 still takes his cue from
those aviators, refusing to abide by the often fiercely guarded distinctions
between disciplines in design. He calls himself a “maker of things”—a purposefully
open-ended description, as Orange22 designs and fabricates both mass-market
and limited-edition objects and furniture, brand-defining retail environments,
residential interiors and design concepts licensed for mass production. In every
case, Antonioni fuses technology, art and design, with the overarching intent to
revolutionize the way we live.

With its aerodynamic lines, his furniture design often anticipates the future,
leveraging advances in technology just slightly before they enter the mainstream.
Those qualities hint at a designer with expertise in a field few designers can claim
even cursory knowledge: And in fact, Antonioni’s first stop in higher education
was the University of Michigan, where he studied aerospace engineering for
several years. When that mostly theoretical science left him longing to work with
his hands, Antonioni moved on to receive his industrial design degree from the
Art Center College of Design in Pasadena, where he currently teaches the next
generation of innovators.

Antonioni’s work has been featured in magazines like GQ, In Style, Interior
Design, Metropolis and Wallpaper, while Surface Magazine paid Antonioni tribute
as a featured designer in its prestigious T.A.G. Event—a showcase of exceptional
design talent—in New York and Milan. He’s exhibited his furniture at the most
important international design shows in New York, Paris, Cologne and Milan, and
has lectured at universities and industry conferences worldwide.

As if his work as designer, fabricator and teacher weren’t enough, Antonioni is
also developing the business plan for a nonprofit children’s summer camp. With it,
he aims to introduce kids to the two worlds—nature and science—that inspire so
much of his work. The educational program centers on outdoor excursions and
trips to high-tech manufacturing plants. “I can’t imagine what life would be like
without my relationship to science and nature,” says Antonioni. “But there are so
many kids who might never experience either. I want to give the next generation
of innovators the tools they need to change the world—and at the same time, I
want to help cultivate their respect for it.”

  

Education: Art Center College of Design, Universtity of Michigan

Favorite Book: Where The Red Fern Grows, The Power Of Now

Favorite City: London

  

before I die I will: Drive the Pan-American highway
Build a house on a hill
Make babies
Build an old-fashion plane
Fly the old-fashion plane

 

Dario Antonioni
Shari Novick
Laura Evans
Eric Hurwitz
Ashley Sargeant
Polina Koroleva
John Huang
Kahi Lee
Aaron Rincover
Jose Caballer

 



Start a non-profit summer camp that inspires creativity in
children through outdoor excursions and high-tech factory
tours
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 Orange22 Projects

 

> ENVIRONMENTS > PRODUCTS > BRAND / IDENTITY > EXPLORATIONS

Airport Bar Lounge

Movado Watch Gallery

Flight001 Travel Shops

Babies Nightclub

Ralph Lauren, Vista

Ralph Lauren, Atrium

Hobo Penthouse Showroom

Biolage Spas, Global

Ralph Lauren, Digital
Supernatural

Botanist Blank Canvas

Carpe Diem Mobile Brand

Byu-Ti Hair Therapy

Pull Magnetic Fixtures

Mobile Healer

Spyder International

Float Luxury Spa

Icon Aircraft EAA Event

Starbucks Reignite

Harmon Identity & Sales Pavilion

Airport Bar Lounge

Sapphire, Limited Edition

Aurora, Limited Edition

Ralph Lauren, Digital
Supernatural

Sputnik, Limited Edition

FutureDesk Digital Portal

Billabong Surf Co.

Bi Lounge, Limited Edition

Polk Audio Sound System

Forcola Lounge, Limited Edition

Botanist Blank Canvas

Carpe Diem Mobile Brand

Pull Magnetic Fixtures

Hover Lounge, Limited Editions

Carbon22, Limited Editions

Prada Digital Scapes

Point_B Travel Goods

Lightly Starched

Rolf Benz Haus

Sharper Image Home Office

Grid-it! Technology

Sony Plasma Reimagined

Harmon Identity & Sales Pavilion

Flight001 Travel Shops

Botanist Blank Canvas

Carpe Diem Mobile Brand

Byu-Ti Hair Therapy

Mobile Healer

Icon Aircraft EAA Event

Harmon Identity & Sales Pavilion

Movado Watch Gallery

Ralph Lauren, Vista

Ralph Lauren, Atrium

Dellarobbia Seating

Los Angeles Metro Station

FutureDesk Digital Portal

Polk Audio Sound System

Prada Digital Scapes

Lightly Starched

Rolf Benz Haus

Sony Plasma Reimagined  
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The Austrian beverage company Carpe Diem draws from ancient eastern 
traditions to develop beverages with ingredients known for their health 
properties, such as Ginkgo Biloba. But it’s also a quintessentially modern 
company, one that hosts a diverse roster of innovative events—from 
marathons to art openings and an Urban Yoga Series that takes place on 
rooftops across the world. So when Carpe Diem asked Orange22 to 
design a mobile bar/lounge experience for these events, Antonioni 
seized the opportunity.

For inspiration, Antonioni needed look no further than the brand’s 
consumer base—a group of spiritual sophisticates who value practicality, 
even as they celebrate modernity and style. From there, the design fell 
into place: The modular environment centers on an elegant teak bar that 
expands and contracts as needed, locking into its aluminum shell for 
transportation. And while materials were selected for their functional 
advantages—teak and aluminum, for instance, are reliable for use out of 
doors—the environment is far more than a workhorse. It’s a stylish 
representation of the brand’s ideals.

The umbrellas that throw shade across standing tables, for instance, 
evoke the oilpaper parasols that dot the urban landscape of China. And 
the bar features a subtle motif of Ginkgo leaves, selected as a visual 
theme for its beauty—and, of course, its meaning: In 1945, a single 
Ginkgo sprout proved to be the only form of plant life to grow in the 
devastated soil of Hiroshima following the atomic attack. Since then, the 
plant has been a powerful symbol of peace, renewal and endurance. 
Antonioni could think of no better motif to represent a brand whose 
products replenish body, mind and soul.

Carpe Diem - Mobile Brand Experience      
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- Thomas Arndt,
Carpe Diem US Brand Manager

“... I love it. It is the Best. Ever!”    

- Brandon Lynne, designer

“I’ve never been hugged by such 
a happy client. This was the first!”    



Carpe Diem - Mobile Brand Experience      
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The system revolves around a beautiful bar 
system that can expand and contract depending 
on the size of the event. A wooden core bar 
slides in and out of the aluminum shell, and can 
be nested and locked inside for transport.

“We developed a nautical theme to the piece 
because it paralleled the Carpe Diem brand 
message, from honesty of form and materials all 
the way to the heritage and technology.” 
Designer Brandon Lynne.



ONE SHAPE THAT DOES IT ALL

When Orange22 took on an assignment from Design Within Reach to 
create a chair that would sell for under $120, the design lab drew from its 
experience servicing the mass market. In devising products for Elite, 
Orange22 has cultivated deep expertise in engineering and manufacturing 
techniques that drive costs down without sacrificing aesthetics. The ultra-thin 
chair for DWR, Lightly Starched, is the culmination of that experience.

At the inception of every project, Antonioni clarifies his goals with a tagline 
that guides every subsequent step of the design process. In the case of 
Lightly Starched, Antonioni penned a challenge: “One shape that does it 
all.” From there, he began to explore materials. In order to achieve the 
crisp, fabric-like edges that the chair is named for, Lightly Starched will be 
made of either aluminum, plastic or fiberglass.

“In working with and bending these ultra-thin materials,” says Antonioni, 
“I’ve become fascinated with the fact that whenever you bend a structure, 
you’re doing two things. First, you’re adding strength. But with that same 
bend, you’re also providing comfort.” In this case, Antonioni set out to 
manipulate the structure as minimally as possible, making good on the 
promise to produce a single shape that does everything a chair needs to 
do.

DWR Lightly Starched

- Surface

“...innovative designs with a 
curvaceous future..”    



DWR Lightly Starched
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With that, the process of designing Lightly 
Starched has come to resemble a 
strategic game—as if Antonioni were a 
player who’s been allotted only a few 
moves to achieve an aesthetically 
beautiful, functional and affordable piece 
of furniture. The winner, then, is the 
design that uses the fewest moves to do 
so. Currently working its way up through 
DWR’s corporate evaluation process, 
Lightly Starched promises to be as playful 
as the process that drove it.
 



Forcola Lounge, Limited Edition
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Deriving its one of a kind shape from the skewed keel of the Venetian 
Gondola this folding lounge chair is more art than seating. If you've 
never noticed the gondolier of a gondola never moves his ore from on 
side of the vessel to the other while propelling it forward. The reason 
behind this is in the keel of the long skinny passenger boat. This master-
fully hand carved a-symetrical rudder is permanently offsetting the both 
the rhythm and intensity of the rowers one-sided stroke.

The Forcola Folding Lounge aim to capture this elegant voyage in 
motion. When closed the aluminum frame mimics the keels calculated 
a-symetrical curve. When opened the shapes unfold to gracefully capture 
and comfort the human form. Lighting weight and strong the lounges 
dramatic foot print provides well grounded stability. Combining the craft 
of hand sculpted and stitched leather along with cutting-edge CNC 
technology to mill aluminum from solid plates this limited-eddition one-of-
a-kind gem is truly as much science as art.

In case you are wondering where you can see Forcola or how to go 
about investing in one we are sorry to break the news to you, but its not 
possible. There were only two identical sets made. The original was sold 
to a wealthy art investor in Shanghai while the later is being well 
guarded by the designers wife and two Chihuahua. They can't seem to 
let go of it, but then again who would.

“... design that gets you into the 
Hot Seat.”    

- Angeleno  

“...innovative designs with a 
curvaceous future..”    

- Surface  










































